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BRAND IMAGE / PHOTOGRAPHY GUIDELINES

Mood
Photography

Lighting is everything

Curve imagery is always a
celebration of the woman as she is.
We don’t hide or airbrush.
Inspired by boudoir-style
photography, our images

should feel warm, effortless

and confidently sexy, all while
showcasing the product in the
most amazing way possible. We
want to show off all of the vibrant
personalities that shine when our
women wear Curve.

It’s important to capture the
emotion and intimacy of our
customer as she lives her best
life—we want her to feel like she
can be that girl.

Photography should feel
comfortable and at ease, and
never overly-posed, contrived or
retouched. Be sure to capture a
range of environments, depending
on the collection or season.
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Still-Life
Photography

It is important to convey the breadth
of our full product range, from styles
and fits to colors and patterns.

Close crops of detailing are
essential in highlighting our
craftsmanship.




